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Empowered lives.
Resilient nations.

United Nations
Climate Change Secretariat




COVERAGE AREA
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MANAGEMENT

TECHNOLOGY
IDENTIFICATION

SOURCING

LOGISTICS

DISTRIBUTION

@

* Identify
contextually
appropriate
technologies for

target
\communities

Nila

TECHNOLOGY
PRODUCERS
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« Source
technologies
from the
producers

* Maintain trusted
relationships.
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» Create efficient * Discharge
supply chains
to get products
to Kopernik

warehouses in warehouse

stock
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technologies to
Wonder Women
* Track movement
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TECHNOLOGY
DISTRIBUTION

South Kalimantan

South Sulawesi t
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Indonesia
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TECHNOLOGY
DISTRIBUTION

LAUT FLORES

8 »KOPERNIK

SERVING THE LAST MILE




DISTRIBUTION

Surabaya to Kupang or Larantuka in From Larantuka to another Technologies are delivered to
East Flores island by small boat the local partners by small truck

Tech Agents collect
technologies by motorbike
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IMPACTS IN
FAMILY

MSE reported income use

Multiple responses; Percentage (n=38)
Purchase more/better food

Provide better education for my children
Continue personal education

Fulfill general household needs
Emergency fund

Others

Acquire or improve family home

To support an organization/religious..

Expand existing business
Future business opportunities
Pay off debt

Start a business

Fulfill personal needs

Go on vacation

11

24%
24%
13%
1%
1%
8%
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IN
COMMUNITY

MSE perceived improvement in

self status in community Participation in the community
Percentage (n=38%) Percentage (n=38*)
Decreased** Decreased

% 3%

Increased
19%

Increased
40%

Same
57% Same

78%

* One response not available

** Note: The MSE claimed this decline is due to her
neighbors thinking she “had become rich” and making
snide remarks about it.
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TECH USERS
SATISFACTION

Technology is time saving Increase in productivity
Percentage (n=134) Percentage (n=131)

Perceived life improvement
Percentage (n=131)

E Not at all A little Somewhat H Significantly
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